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The conditions conductive to implementation of the intermentoring in an organization (in the light of research results)

Warunki sprzyjające realizacji intermentoringu w organizacji (w świetle wyników badań)
Janina Stankiewicz, Hanna Bortnowska

 Полный текст в pdf

АннотацияThe labor market changes constantly. There are changes not only in the age structure of economically active people, but also in their competencies. The article proposes intermentoring as a way of sharing information between people belonging to different generations (among of them: Generation Y and Baby Boomers). It also identifies characteristics of the culture of mentoring conducive to knowledge sharing between workers belonging to different generations. In addition, the article shows the results of a survey, which revealed the limited knowledge of the workers in Lubuskie Province about mentoring, but also some conditions conducive to many local organizations to use that training technique.
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